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Abstract

This project aims to: (1) Survey consumer behaviors and preferences towards
natural skincare products (2) Develop natural skincare products (3) Design packaging and
graphics for the skincare product packaging (4) Study satisfaction with the packaging design
and development.

The methodology is divided into 6 steps: (1) Conduct a survey of consumer
behaviors and preferences towards natural skincare products (2) Review literature before
developing formulations for skincare products (3) Research and develop formulations
suitable for natural skincare product (4) Test consumer acceptance (5) Design packaging

and branding (6) Conduct a satisfaction survey on the packaging design and development.
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The study found that the sample group prefers to use natural skincare products
and has a high demand for skincare products made from herbal ingredients. The research
and development of skincare formulations include ingredients such as Himalayan salt,
turmeric, honey, and tamarind. The consumer acceptance test results showed a high level
of preference. Satisfaction with the packaging design was also found to be high.

Keywords: Scrub Product Development, Himalayan salt
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